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COMPANY QVERVIEW

Cybricalis a full-service IT and digital marketing agency delivering
innovative solutions in SEQ, social media, web development,
and branding to help businesses grow digitally.
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o1 ‘ ( 02.

Low visibility for high-intent Limited organic traffic
keywords growth

BUSINESS

CHALLENGES

03. 04.
Weak local search presence Need for sustainable lead
across multiple cities generation through SEO




OBJECTIVES

Increase Boost Google Search Improve keyword Drive qualified Strengthen Google
organic traffic Console performance rankings organic leads Business Profile visibility




On-page Keyword research Location-based
Technical SEO Audit SEO optimization & mapping landing pages

Internal linking Google Business Manthly reporting &

Blog content strategy & schema Profile optimization optimization




Gold Cash 4 month performance comparison

RESULTS

Keyword Ranking

SEO Keywords March April May June
Close goid loan by selling gold 5 8 8 4

best silver buyers in India Not Ranked 8 5 5
Cash against pledged gold 20 21 10 8

Sell gold to close gold loan e 13 8 8

Sell silver jewellery for cash 14 2 8 8

Sell silver for cash 12 12 2 10

Sell old silver jewelry Not Ranked 10 12 12
best place to sell silver Not Ranked Not Ranked 16 18
Online gold buyers in India 23 51 19 19
Release pledged gold for cash 20 20 26 19

Sell gold online India 20 44 50 22

Sell gold for cash 30 30 34 28

Sell old gold for cash 23 20 34 27
Gold buyers in India Not Ranked 43 24 30
Best place fo sell gold Not Ranked Not Ranked 32 32

Sell scrap gold for cash Not Ranked Not Ranked 24 24
Trusted gold buyers in India Not Ranked 30 37 35

Sell gold jewellery for cash Not Ranked Not Ranked Not Ranked 38

sell gold omaments for cash Not Ranked Not Ranked Not Ranked Not Ranked
Sell gold near me Not Ranked Not Ranked Not Ranked Not Ranked
Clear gold loan instantly Not Ranked Not Ranked Not Ranked Not Ranked
cash for old gold jewellery Not Ranked Not Ranked Not Ranked Not Ranked
Gold buyers near me Not Ranked Not Ranked Not Ranked Not Ranked
Old gold buyers near me Not Ranked Not Ranked Not Ranked Not Ranked




Traffic Acquisition Session

February Traffic

Allaccounts > Goldcash Main

GOLDCASH - GA4 ~ Q  Try searching “path analysis"

« o (

custom Feb1-Feb28.2026 ~ [ Wl @ < &

B @ Totsl @ Direct W Orgenic Search # Organic Social ¥ Referral A& Unassigned

w
o E Q searcn. 0« 1scfs
\cquisition = Session primary._Channel Group) ~ | + Key events
ogle campaign
Juisition cohorts
quisition Total 3037 3,032 96.65% 45s 8.3s 26,197 13,510.00

100% oftotal 100% of total Agox Agos Agon 100% oftotal 100% oftotal
ot
1 Direct 1485(47.34%) 1,463 (48.25%) 98.52% 2 712 10580(4039%)  587B.00(4351%)
lon
2 Organic Search 1,360 (43.35%) 1,332 (43.93%) 97.94% Tm1ss 1019 13,863 (52.92%) 6,702.00 (49.61%)
3 Organic Social 126(402%  125(412%) 99.21% 9 549 692 (264%) 386.00 (286%)
4 Referral 96 (3.06%) 90/(2.97%) 93.75% 18s 724 695 (2.65%) 352.00 (2.61%)
wtes
5 Unassigned 39(1.26%) 20(0.66%) s51.28% 48s 769 300(1.15%) 148.00 (1.1%)
"] 6 PaidSearch 10(0.32%) 10(0:33%) 100% 0s 670 67(026%) 44.00(0.33%)
:
June Traffic
Al accounts > Goldcash Main
GOLDCASH - GA4 ~ Q  Try searching “trend of conversions from organic last month™ < 9
hot custom Jun1-Jun30,2026 + 3 M @ < A
rew
s
Q Search Rowsperpage 10 v 190f9
= Session primary._Channel Group) ~ | + t Key events
Al events All events ~
- 7570 7416 9797% 1mazs 970 73,483 37.929.00
100% of total 100% of total Avg0% Mgox Aigos 100% of total 100% of total
- 1 Organic Search 4410(s826%) 4329 (58.37%) 98.16% 1m20s 817 36040(4907%) 1851500 (4881%)
quisition 2 Direct 2706(35.75%) 2,676 (36.08%) 98.89% 1m39s 918 24828 (3381%)  11,552.00 (30.46%)
Yo campaign 3 PaidSearch 436(576%)  435(587%) %9.77% 1mo3s 961 4192(571%) 2617.00(6.9%)
isition cohorts 4 Display 310(41%) 310 (418%) 100% a1s 795 2464(335%)  1,685.00 (4.44%)
_— 5 Organic Social 261 (3.45%) 250 (3:37%) 9579% 31s 851 2222(3.03%) 1,347.00 (3.55%)
t
[ 6 Referral 165 (2.18%) 148 (2%) 897% 1m33s 1353 2232(304%) 134400 (3.54%)
n
O 7  AlAssistant 70(0.92%) 68 (0.92%) 97.14% 1m10s 974 682 (0.93%) 438.00(1.15%)
[ 8 Unassigned 48(0.63%) 17(023%) 35.42% 1m14s 1371 658 (0.9%) 340,00 (0.9%)

[] 9 Cross-network 15(0.2%) 15(0.2%) 100% 10s 833 125(0.17%) 91.00 (0.24%)



Source of traffic

February Traffic

Organic Search
Organic Social
Referral
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Paid Search
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June Traffic
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Traffic comparison Report

February Traffic

Active Users:1.7K
NewUser:3.2K

Allaccounts > Goldcash Main

GOLDCASH - GA4 - Q  Try searching "path analysis* HER N ] G
- AilUsers ) | Add comparison + Custom Feb1-Feb28,2026 ~
arview

oW < &
o
s Active users @ Newusers @ Average engagement time per active us ) ACTIVE USERS IN LAST 30 MINUTES | @ # Insights ©
1.7K 3.2K 1m 25s > 2
nt 4 siGHT @
ion 120 ACTIVE USERS PER MINUTE for English speakers spiked
100 III II I \pril 26 to May 2, 2026
®
2 TOP COUNTRIES ACTIVE USRS
©
- nda :
© —_—
o 08 15 2 0
View realtime > View allinsights >

June Traffic

Active Users: 41K

New User:7.9 K

A sccouets > Gldcash i
GOLDCASH - GA4 ~ Q Try searching “trend of conversions from organic last month® < @ G
= Custom Jun1-Jun 30,2026 ~
view
2 Reports snapshot D W<
E A
Active users @ New users @ Average engagement time per active us ) ACTIVE USERS IN LAST 30 MINUTES @) A Insights @
41K 7.9K 2m 48s
. Q CUSTOM INSIGHT
| 600 ACTIVE USERS PER MINUTE Key events spiked
| | || | || onnezs 2028
g e e ol h
L rorcomrmes  Acveusees | @ CUSTOWmSGHT
e o 1-day total users spiked
i i Onne 28, 226
0 Singapore 2
- Lebanon ! 4 INSiGHT
o w " 2 0 Unted tates 1

Jun

View realtime > View allinsights >



City with most traffic

February Traffic

Before

o« o (

Allaccounts > Goldcash Main

GOLDCASH - GA4 ~ Q Try searching "how to set up Analytics™

spehot City @ ~ ¢ Custom Feb1-Feb28.2026 ~ [ Wl @ <
verview .
ows Q search.. Rowsperpage: 10 v Gow: 1 < 1100f362
ages
=2 cy -+ ¥ Event count u
e Al events ~
B A
nent.
“ - 1,654 3157 3,032 96.65% 26197 13,510.00
ation 100% of total 100% of total 100% of total Avg0% Avg 0% Avg0% 100% of total 100% of total
n 1 Lanzhou 271(1638%)  376(11.91%)  431(1422%) 99.54% 159 os 1,569 (5.99%) 1,021.00 (7.56%)
% 2 (notset) 237(1433%)  409(1296%)  380(12.53%) 97.69% 160 m4ss 3698(1412%)  1908.00 (14.12%)
s 3 Singapore 127(768%)  163(516%)  210(6.93%) 97.67% 165 os 706 (2.69%) 446.00 (3.3%)
ttributes overview & ¢ Bhubaneswar 89(538%)  154(488%) 176 (5.8%) 9.44% 198 msis 1,673 (6.39%) 85200 (6.31%)
graphic details 5 Patna 55(3.33%) 97 (3.07%) 93(3.07%) 97.89% 169 3m21s 1,240 (4.73%) 598.00 (4.43%)
= & 6 Hyderabad 52(3.14%) 90 (285%) 91(3%) 9891% 175 358 685(2.61%) 351.00 (26%)
[] 7 Dehi 40 (2.42%) 74(234%) 79(261%) 96.34% 198 m4gs 729 (278%) 358,00 (2.65%)
[] 8 Mumbai 40 (2.42%) 70 (222%) 64(211%) 95.52% 160 s0s 566 (2.16%) 287.00 (2.12%)
[] 9 Columbus 34(206%) 68(215%) 59(1.95%) 100% 174 os 243 (0.93%) 165.00 (1.22%)
[] 10 Ludhiana 34(206%) 63(2%)  135(4.45%) 88.82% 397 4m1ss 1,944 (7.42%) 862.00 (6.38%)
Activate Wit
Go to Settings t
June Traffic
All accounts » Goldcash Main ‘ N ~ - -
GOLDCASH - GA4 ~ Q  Try searching “trend of conversions from organic last month’ n < o |
ot (] custom Jun1-Jun30,2026 ~ 3 M @ < A
iew .

~ Plot rows Q Ssearch. < 1100fs81 )

Country ~ City ~ x +
ot 4141 7897 7.416 97.97% 179 2m 485 73.443 37.929
100%oftotal  100%oftotal  100% of total Avg0% Avg0% Avg0% 100% of total 100% of t
isition 1 India Patna 347(838%)  655(829%)  610(8.23%) 98.87% 176 2m18s 5690 (7.75%) 3350.00(88
ey 2 Singapore Singapore 208(7.2%)  560(7.09%)  529(7.13%) 100% 178 3s 2,820 (3.84%) 2038.00(53
o compalgn 3 India (not set) 233(563%)  376(476%)  332(4.48%) 99.1% 142 2m28s 2,788 (3.8%) 1,218.00 (32
{ston cchorts 4 India Delhi 213(514%)  337(427%)  324(437%) 98.78% 152 3mo02s 3240 (4.41%) 1,402.00 (3.
feten 5 India Hyderabad 186(449%)  314(398%)  291(3.92%) 99.32% 156 2m19s 2,159 (2.94%) 961.00 (25
6 India Bengaluru 176(425%)  301(381%)  239(3.22%) 97.95% 136 2ms2s 2,045 (278%) 720.00 (1.
7 India Mumbai 154(372%)  272(344%)  224(3.02%) 98.68% 145 2m22s 1981 (27%) 902.00 (23
8 India Lucknow 134(324%)  239(303%)  215(29%) 99.54% 160 2ms4s 2,143 (2.92%) 1,016.00 (26
:m 9 India Bhubaneswar 121(292%)  215(272%)  251(3.38%) 99.6% 207 2m25s 2,400 (3.27%) 1,365.00 (3.

10 India Chennai 9 (232%)  172(218%)  147(1.98%) 100% 153 2m18s 1,118 (1.52%) 484.00(12



Pages and screen visited

February Traffic

Allaccounts > Goldcash Main

GOLDCASH - GA4 - Q  Try searching "path analysis* o 0
1shot custom Febi-Feb28,2026 ~ D Ml @ < 7
rview
s
Q Search Rowsperpsge: 10+ Goto: 1 < 1060
-] Page path and screen class ~ | + ‘Event count
. Al -
w
. o 9.09 1654 550 m2ss 26197 13510.00 0,00
Lo 100% of total 100% of total Avg0% Avg0% 100% of total 100% of total
cquisition 1 4976 (54.72%) 1,082 (65.42%) 460 34s 13252(50.59%)  8121.00(60.11%) 70.00(-)
>gle campaign
2 Isell-gold.php 463 (5.09%) 162(9.79%) 286 mads 1,202 (4.59%) 56000(415%)  20.00(-)
Juisition cohorts.
3 floginphp 366 (4.02%) 138 (8.34%) 265 mo7s 1,083 (4.13%) 51300(38%)  0.00(-)
uisition
B 4 /buy-gold.php 351(3.86%) 78(4.72%) 450 2m33s 841(321%) 377.00279%)  ®0.00(-)
e 5 /branches.php 349 (3.84%) 127 (7.68%) 275 moss 864(33%) 40200(298%)  %0.00(-)
6 Irelease-pledged-gold.php 314(3.45%) 95 (5.74%) 331 2m26s 894 (3.41%) 43600(323%)  %0.00(-)
- 7 [franchise.php 242 (2.66%) 75(4.53%) 323 2m09s 779 (297%) 351.00 (2.6%) 2000 (-)
< 8  /sell-silverphp 221(243%) 85(5.14%) 260 1mo7s 688 (2.63%) 339.00 (2.51%) 20.00(-)
on
[] 9 /contactus.php 219(241%) 80 (4.84%) 274 358 696 (2.66%) 323.00 (2.39%) 20.00(-)
T1 10 juser-walletphp 138 (1.52%) 20(1.21%) 690 595 298(1.14%) 138.00 (1.02%) 20.00(-)
June Traffic
A ccounts > Goldsash Main
GOLDCASH - GA4 ~ Q Try searching “trend of conversions from organic last month* n < e
= © +  Pagesand screens: Page title and screen class @ - '+ R -4 20,2026 || ) M@ <
os Q search. < 110077 )
- - = Page title and screen class ~ + ¥ Views
o e ara 722 2mass 73483 3792900 20.00
' oftotal 100% of tota Aot Agos 100% of tots 100% of total
Sell Gold for Instant Cash Near You | .
w I e 13189 (44.09%) 2,748 (66.36%) 480 Im2ss  32295(4397%)  1902200(50.15%)  0.00()
wisition i‘l"::"' forCashiBestSiver Buyers 550541 05%) 926 (22.36%) 363 1m 06s 8449(115%)  5550.00(1463%)  20.00(-)
cquisition Buy Gold Online | Secure Digital Gold ~
Buying with GoldCash 2,458 (8.22%) 193 (4.66%) 1274 5m1Ss. 4773 (6.5%) 2,508.00 (6.61%) 2000(-)
le campaign
£ 4 Cosh m‘f&?;‘:‘éz‘m 1,185 (396%) 319(7.7%) 3n m 48s 2265 (3.08%) 123000 (324%)  20.00(-)
(uisition cohorts.
5 Login Gold Cash - Gold Cash Limited 1050 (3.51%) 267 (6.45%) 393 m43s 2234(306%)  119700(316%)  0.00()
Juisition
Gold Cash - Our Branches are Available »
| | 6 acrossindi 887 (2.96%) 241 (5.82%) 368 2m03s 1,720 (2.34%) 831.00 (2.19%) 2000(-) -
- | 7 UserProfile Gold Cash 767 (2.56%) 51(1.23%) 1504 2ma7s 1,347 (1.83%) 77300(204%)  %0.00(-)
Release Pledged o Mortgaged Loan, .
] 8 Close Your Gold Loan 699 (2.34%) 208 (5.02%) 336 2m 08s 1,524 (2.08%) 809.00 (2.13%) 20.00(-)
dscreens ] M‘:":: reishic Guldboyiag Guld 594 (1.99%) 166 (4.01%) 358 1m3ss 1,358 (1.85%) 69900 (184%)  20.00(-)
] | 10 User Wallet Gold Cash 554 (1.85%) 60 (1.45%) 923 m s 1011 (1.38%) 56200(1.46%)  2000(-)
on - Snipping ool

tcopj
Adtsmaticafly $



Search console Comparison Report

February Traffic

hitps/iwwwgoldcash... ~ Performance on Search results % expol
Q Overview ((24hours | 7cays | 28days [ amonths [ Custom ~ ) | [ searchiype:wen - | [+ Addfiter Je Reset filters Last update: 3 hours
Q Insights

2 Toul clicks ) Toul impressions 0 Average CTR (oaiy

873 31.2K 2.8%

Q  URL inspection

~ Performance

G Search results.

Cicks

Impressars
Y
¥ Discover
~ Indexing
D Pages
o8 Sitemaps

R Removals

~ Experience 0

@ Core Web Vitals

@ wrres

June Traffi

hitps/iwww.goldcash.c... ~ Performance on Search results ¥ ExpoRT

@ Overview fnhours | Tdays l 28days | 3 months | Custom ~ W [ Search type: Web ~ [+ Add filter ]B Reset filters Last update: 3.5 hours ago

Q Insights

Q  URL inspection ) Total chicks B Total impressions [ Average CTR () Average position

1.7K 50.5K 3.4% 9.8

Performance ~

G Search results.
Clcks Impressions

% Discover

Indexing ~ . -
D Pages

°§ sitemaps - -

R Removals

Experience ~

@ Core Web Vitals



Top Search Query

February Traffic

Before

Performance on Search results ¥ expor
[uhun | 7days | 28 days | 3months | Custom ~ ] ‘ [smcmypmwm v][+ Add filter ]. Reset filters Last update: 3 hours a
Top queries ¥ Clicks Impressions
gold cash 105 3970
goldcash ) 1227
gold cash limited 6 181
cashfor gold 3 1025
sell god forcash 7 91
cash gold 19 s
goldcash limied 10 25
gold cash franchise 10 13
gold losn franchise 9 10
gold cash loan app. 8 101

Rowsperpage: 10 ~ 1100f 1000 < >

June Traffic Q ‘ l
E— <
' https/iwwwgoldcashe... v | Performance on Search results ¥ exporl
@ Overview ({24 hous | 7days [ 28ays | 3months [ ustom ~ ] | (“searchyperwon - ) (+ adaiter ) () rosetiters Lastupdate: 3.5 hours a
Q Insights
rTrea— 1% ™
Q  URL inspection
[ ooldcash mited o 209
Performance ~
gold cash 62 3263
G Search resuits
* oi gotdeash 60 842
silver sell onkne 48 236
Indexing ~
e goldoash imited . v
°§ Sitemaps ‘cash for gold 2 7
Q o sell silver for cash online n 155
Experience % sollsiver for cash 30 744

@ Core Web Vitals.
online sitver sell 14 8

@ wHrTes

Rowsperpsge: 10 ¥  1-100f1000 < >



Top Search Query

February Traffic

Before

Performance on Search results ¥ expor
[uhun | 7days | 28 days | 3months | Custom ~ ] ‘ [smcmypmwm v][+ Add filter ]. Reset filters Last update: 3 hours a
Top queries ¥ Clicks Impressions
gold cash 105 3970
goldcash ) 1227
gold cash limited 6 181
cashfor gold 3 1025
sell god forcash 7 91
cash gold 19 s
goldcash limied 10 25
gold cash franchise 10 13
gold losn franchise 9 10
gold cash loan app. 8 101

Rowsperpage: 10 ~ 1100f 1000 < >

June Traffic Q ‘ l
E— <
' https/iwwwgoldcashe... v | Performance on Search results ¥ exporl
@ Overview ({24 hous | 7days [ 28ays | 3months [ ustom ~ ] | (“searchyperwon - ) (+ adaiter ) () rosetiters Lastupdate: 3.5 hours a
Q Insights
rTrea— 1% ™
Q  URL inspection
[ ooldcash mited o 209
Performance ~
gold cash 62 3263
G Search resuits
* oi gotdeash 60 842
silver sell onkne 48 236
Indexing ~
e goldoash imited . v
°§ Sitemaps ‘cash for gold 2 7
Q o sell silver for cash online n 155
Experience % sollsiver for cash 30 744

@ Core Web Vitals.
online sitver sell 14 8

@ wHrTes

Rowsperpsge: 10 ¥  1-100f1000 < >



Local SEO Impact

& Performance

Time period
[G Jun 2026-Jun 2026 -

Directions  Website clicks

Overview  Calls  Bookings

129

Business Profile interactions
A +2.4% (vs Jun 2025)

€& Performance

[m Jun 2026-Jun 2026

Overview Calls Chat clicks Bookings Directions Website clicks

307

Business Profile interactions ®
A7 +2.0% (vs Jun 2025)

20
AL}
1 Jun 15 Jun 30 Jun
& Performance ;
Time period
{G Jun 2026-Jun 2026 -

Directions Website clicks

Overview Calls Chat clicks Bookings

15

Business Profile interactions
A +349% (vs Jun 2025)

30 Jun

15Jun

1Jun



Keyword Success

’Itiple commercial keywords
oved from Not Ranked into
Top 10 and Top 30.

roved rankings for gold loan,
ld buyers, sell gold, and sell

silver related searches.

Local SEO Impact

Qroved Google Business Profile

nkings across Bhubaneswar, Lucknow,
Raipur, Patna, Indore, Mumbai, Chandigarh,
Kanpur and more.

Qerol location keywords reached
p 1-3 positions.

Content Marketing SER":('E%F:‘L

@ =
lished SEO blogs targeting 4
gh-intent transactional searches. ‘;\ “

&
ated city-specific landing pages
expand organic reach.

TOOLS USED

M =

Tools Used

oogle Analytics 4
Google Analytics 4 Google Search Console
le Search Console
,‘f S igle Business Profile
echnical SEO & Keyword Research Tools
Google Business Profile Technical SEO &

Keyword Research Tools



Cybrical is prompt, professional,
and delivers results. We saw
significant improvement within
just 3 months.

Sujerta Pawar
Foundien i ellness

| was unsure at first, but their
professionalism and commitment
made the entire website project a

smooth and enjoyable experience.

Justine Gonzales
Manager, Ayalcnd Prerrier

Thanks to CYBRICAL LLP and

Mr. Virat for enhancing ORBLR
DRIVTECH’s digital presence
through exceptional SEO strategies.

kabir singh nayyar
Ordiiviach

TESTIMONIALS

Excellent work by Virat! Creative,
reliable, and always on time.
Looking forward to working
together again.

Nic Angurini

Founder, Comtaok Solution

Reliable, professional, and
true to their word. A fantastic
team to work with on our website.

Ketan Kamra
Founder Eloueno Coffes Rosters

Cybrical greatly improved my
business’s online presence, leading
to more inquiries and growth,

Gidliane Negrelli
Director DRG Mkl Vet

Managing Swedish Brain’s high
content demands and language
requirements isn't easy, but this
agency has been an outstanding
partner,

Jimmy Ghatari
Founder Swexdish Brcin




CASE STUDY

CASE STUDY

s Acadomy ST

Brics Academy

BRICS academy madeits foray into coaching
business i the year 2016 with a humble beginning
of 42 students, and since then it has catered to
the needs of CAICMAICS

slsales

((© ORBLR’

Search Engine Optimization

Orblr

ORBLR Drivtech is powering the future of
electric mobility with smart, safe, and

high-performance EV charging solutions
inIndia.

¥
D

Daisy Montessori School

At Daisy Montessori School, we provide asafe,

caring, and engaging environment where children

learn through Montessori-based education.
—_—

CASE STUDY

CASE STUDY

Y, sooknyReHAB

Book My Rehab

Book My Rehab s an advanced physiotherapy
and rehabilitation center in Nalasopara offering
neuro rehabilitation

Chair.

- w Chair Collective

Experience timeless luxury with Chair Collective
premium handcrafted chairs and modern furniture
designed to bring elegance, comfort, and style to
contemporary spaces.

CASE STUDY
7,

CASE STUDY

AUDIO

Ooka

Transform your business atmosphere with
Ooka audio a smart in-store music solution
offering customized playlists, branded audio, and
engaging sound experiences for retail, hospitality,
and corporate spaces.

[ searchi Engine Optimization |

Elbueno coffee

Experience rich specialty coffee with El Bueno
Coffee Roasters - ethically sourced, freshly
roasted beans crafted for bold flavor and true
coffee lovers across India.

CASE STUDY

CASE STUDY

@KA

TDKA
AUDIO G

Ooka

Transform your business atmosphere with
Ooka Radio a smart in-store music solution
offering customized playlists, branded audio, and
engaging sound experiences for retail, hospitality,
and corporate spaces.

r

:
CoHiba

Cohiba Pharma

Cohiba Pharmaceuticals is an ISO-certified
pharma company offering WHO-GMP certified
medicines and PCD pharma franchise
opportunities across India, focused on quality,
innovation, and trusted healthcare solutions.
i

CASE STUDY

Turning Challenges
into Success Stories




= -c:—

- Your 6-Month SEO Growth Engine — v
~e~-Rucinasses Ready to Scale

STARTER « 3 MoNTHS

Foundation

Your 3-Month SEO Launchp,

ad —
Businesses Starting from Ze, Built for

ro

=
¢y PREMIUM - 6 MONTHS
E£O Engine —
premium SE
r 6-Month g
bt L isga S aereh WESHRTER 18
Built to Domina
%25 000 +GST / Month
50,000 + GST
e ) Total Investment 21,50,00¢
]
© 20 . .
§ -450
" 48 300
2 i Backlinks
. Keywords SEO Blogs
eywiords
S | Months
Upto8 Ty
Buiilt/ Opy What's Included
- Gualty Backinks
e . © 300-450 HighQuaHY
s | — 40-50 Kapwords Short + Loog ™!
e s o, 6 GuestPosts (imorth)
" D, e Backinka/Month
o | s o rageseo sohame A MESS -
. suotogy - A6 Months
X © Fol OB GEOSHETY
T 10 Torget Pages Buit 0PIz
© Upto10Tord i
¢ o, Weskly Keyword Ranking Ree<
Gomploe Technicel SEO SOVP &
O Nponthly Audits -
© Dsiy Activity Upde
 550-Optimized Blogs B/m™ )
o 485
. : onth
b 4 Moetings Per M
€ fonth-End)
sty Ea
@ Blog ntegratir -

jon + Full Manager™ @ F lorth SEO Score
@ Final6-Mont

B Creotion + Full Menagermer ©

GMB Creati

D Weekly Posts

PRICING

STARTER * 3 MONTHS |

Q E &
: Fo un d at ion MO::.‘hs 20-25 15 100-150 3

Keywords SEO Blogs Backlinks

Your 3-Month SEO Launchpad — |
Built for Businesses Starting from Zero What's Included

% ©  20-25 Keywords (Short + Long-Tail)
| 1 : O O O + GST / Month © 3 Competitor Analysis
I (Content + Backlinking Gap)

|
2 Guest Posts on DA 30+ Sites |
AEO & GEO Base Setup (5 Pages) ;

@  Full On-Page SEO — All Pages Weekly Keyword Ranking Reports

©

Up to 8 Target Pages Built / Optimized Daily Activity Updates |
© Complete Technical SEO Setup

Monthly Strategy Meetin
(GA4, GSC, SSL, Speed) Y 9y 9

© | ®|O|I6| ©® |6

© 12 + 3 SEO-Optimized Blogs Final 3-Month SEO Scorecard |
(AEO + FAQ Format) ‘
|
|
|

© 100-150 White-Hat Backlinks

A GROWTH + 6 MONTHS & Most Popular What'’s Included

[ ]
E sse nt I a I 30-35 Keywords (Short + Long- 200-300 High-Quality Backlinks

f Full On-Page SEO — All Pages ) 6 Guest Posts on DA 30+ Sites
Your 6-Month SEO Growth Engine — & E
+Schema on 10 Pages (1/month)
Built for Businesses Ready to Scale

? Up to 8 Target Pages Built / Optimized Full AEO & GEO Strategy — All 6 Months
20’000 + GST / Month

Complete Technical SEO Setup Weekly Keyword Ranking Reports
+ Monthly Audits

36 SEO-Optimized Blogs (6/month, Daily Activity Updates
500-800 words)

Blog Integration (if not already set up) Bi-Weekly + Month-End Meetings

6 30_35 36 200_300 ( GMB Creation + Full Management v)  Final 6-Month SEO Scorecard

Months Keywords SEO Blogs Backlinks

¥ PREMIUM + 6 MONTHS

What'’s Included

G rOWt h ©  40-50 Keywords (Short + Long-Tail + ©  300-450 High-Quality Backlinks

Revenue Keywords)

Your 6-Month Premium SEO Engine —

Built to Dominate Search & Generate Revenue
©  Full On-Page SEO - Schema on All Pages © 6 Guest Posts (1/month) +

2 Paid Backlinks/Month

2 5 ) O +GST / Month @ Upto10 Target Pages Built / Optimized @ Full AEO & GEO Strategy - All 6 Months

© Complete Technical SEO Setup + ©  Weekly Keyword Ranking Reports
Monthly Audits
Q @ CD (@ 48 SEO-Optimized Blogs (8/month, © Daily Activity Updates
6 40-50 48 300-450 700-900 words)
Months Keywords SEO Blogs Backlinks
@ Blog Integration (if not already set up) ©  4Meetings Per Month

(Bi-weekly + Month-End)

@ GMB Creation + Full Management + ©  Final 6-Month SEO Scorecard
Weekly Posts
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